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IS TO YOUR FUTURE... CHANGING THE FACE OF AMERICA | 
Taking care of your complexion ts just as important as getting your education. The ‘ 
course to take, for great looking complexion, is ACFREE Working “from the Inside out” My face has been cleare: and jess oriy after faking ACFREE for 2 i. ten 
ACFREE can help clear your complexion more effectively than the creama or cover-ups lolene Kvle. Washinaton 
you re using now. ITS NEWIIT’S SAFETIT WORKS! Alter the first 3 weeks my face was blemish free and had a healthy glow 1m 37 years ofd and finally have no pynplea 
Kathleen Anderson. California 
ACFREE seally has helipad me ¢ y 6 weeks and my back has cleared: p! 
Karen Stover, Oregon 
. ACFREE IS TO YOUR FACE iNT tin bs Sit ded ea a: tain paces wor eid ta 
Don Reeves, California 
ee / + fateh lealeahiealerteahedstallelele lle leteleleleledebl alee bel Ls! 
a excessiy ve las and o8fs in your diet may contribute to 
' 1 blemishes on your skin ACFREE consists of a speciat digestive namie @ YES! !wantto help ACFREE, INC. change the face of America. Please rush = 
LL Serves the purpose of splitting fat which is then utilized to nourish your skin g ™Y order with a money-back guarantee If I'm not 100% satisfied. & 
Alth 1 bodes naturally release gestive enzymes everytime we eat we 
ts with a surplus of fats arid Take ACFREE as a dietary supplement co 30-day supply $19.95 pius 60-day supply $39 00 plus we « 
each meal and help your t “fy digest this excess lat Make digestion * C] $2 shipping & handling pay all shipping & handling © 
work for your Complexior not against it! ACT NOW oo * i 
° CALIFORNIA add 6% sales... $ TOTALAMOUNT — $ s 
MONEY—BACK GUARANTEE pea — 2 
— 
@  avvress . 
& 
‘a B city STATE zip ® 
’ Try ACE REE for 60 days asa di tary supplement after each meal and judge the results & : sa - . 5 . 
self Hf you are not 100% satistied anytime during the 60 days simply return the e CHARGE MC VISA EXP DATE ACCT # ° 
sed portion for a prompt and full refund (except shipping and har idling) ACT 7 
FAST Heres your opportunity to he ip us Change the face of AMERICA! You have | Mail to ACFREE, INC. P O. Box 2449, Grass Vailey, California 95945 or call toll free, 1-800-4-ACFREE ie 
nothing to lose but your pimples! Ss for Visa and MasterCard orders All 3 weeks for delivery * 
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By Jeff Farrow 


It was dusk and the punks were 
Above 
them, yellow neon letters dimmed by 
vears of dirt spelled out CREST. The 
punks had come to see a rock show 
It was a special night for th 
punks. The concert gave them an 
event at which to parade their finery 


out en masse in full regalia 


and ther carefully styled hair. The 
old-style punks were present, the ones 
who really did not care about their 
appearance, but thev were few More 
prevalent were punks in carefull 
selected ensembles and expensive 
leather pants and jackets, sull primp- 
ing, preening and teasing their manes 
Hair spray was passed around 
liberally 

The smell of clove cigarettes 
drifted through the air 





Johnny doesn't spitatthe crowd anymore, he 


spits for them. 
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Bright lights came on from behind 
most of the crowd, and heads turned 
A television camerawoman had 
arrived to bring a bit of the punk scene 
color to home viewers. Most of those 
she focused on gave her a show, 
mugging with friends or making silly 
remarks, as the typical American 
teenager is expected to do on film. 
Others, however, seemed to be wait- 
ing for her to dare focus on them that 
they might have an opportunity to 
express an opposing view. They got 
their chance; some cursed and raised 
their middle fingers, while others just 
turned on their best defiant punk 
stares 

One punkster said in a mock- 
reporter tone, “Channel 13 live on the 
scene -— this is punk rock.” 

Ten minutes before the show was 
to start the doors opened and the 
crowd strolled in. In contrast to the 
dilapidated front the Crest presented 
outside, the inside of the theater was 
hardly the barren, cement-tioored 
warehouse one might expect a punk 
show to be held in. The walls of the 
theater were decorated with elabo- 
rate, almost gaudy, sculpted gilded 
flowers. Sitting in the cushioned seats 
under the curved ceiling surrounded 
by the decorated walls might have 
been apropos, even pleasant, at a 
production of “Annie” or “Dream- 
girls,” but that night it served to 
dampen the punk party atmosphere 
of the evening. 

At 8:20 the concert began. With 
poorly articulated vocals to lyrics 
something like “I love you dead” and 
“Sometimes I hate the ones I love,” 
the first two acts moved the audience 
to unfathomable depths of apathy. 
The audience was there to see one 


man that might, and was saving its 
energy for him. Those dancing in 
front of the stage, running in circles, 
arms flailing wildly like human 
windmills, had tred midway through 
the first act 

At 9:50 the first billed act 
came on — The Mutants. The group 
soon became frustrated by the au- 
dience’s lack of enthusiasm. After 
mild applause for one number, a 
female singer sneered, “Oh, thaaank 
you.”” The band plaved only 30 
minutes, 

Three hours and 20 minutes after 
the doors opened, the man of the 
evening finally took the stage. There 
he was in all his glory, Johnny Rotten, 
one of the founding fathers of punk 
rock. This was the man the punks, the 
quasi-pusrks and the cunous had paid 


$13 to $15 tosee. The fans went wild 

In the late 1970s Johnny, with his 
old band, the Sex Pistols, helped 
establish punk rock, an angry, coarse 
form of music that was used to convey 
protest over just about anything. The 
Sex Pistols later disbanded, and 
Johnny's current band is Public 
Image Limited 

But Johnny's new music, with the 
exception of one song called “This 1s 
Religion,” did not seem to protest 
anything. It didn’t seem to say much 
at all. 

One of the dancing punks in front 
of the stage held a paper up to Johnny 
which read “Sellout.” 

“Don't you ever write sellout to 
this Rot.” Johnny said, with an 
indignation that seemed little felt. 
“Shove that up your little a--. Your 
big brother put you up to it, didn’t he 

he’s a Van Halen fan.” 

Thus ended the brief exchange. It 
was a show, a game. In Johany’s early 
days he would have spit on the punk. 
Johnny was a famous spitter. And the 
punk might have climbed onstage to 
take a few swings at Johany. Punks 
were famous for fighting. 

Whether Johnny and punks have 
sold out or just meliowed, things have 
changed. Johnny doesn’t spit at the 
crowd anymore, he spits for them 
—usually over his own head or on the 
floor bebind him. 

But Johnny's spitting and singing 
weren't enough to rouse as much 
dancing and applause from the weary 
and wasted crowd as he would have 
liked. Johnny acted mad and threa- 
tened to sing no more. But he did. Stull 
dissatisfied with the small increase in 
audience appreciation, Johnny threa- 
tened not todo an encore But he did. 
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Punk rockers invaded Sacramento recently as they gathered to listen to 


Johnny Rotten, lead of PIL (Public Image Limited). 


Proto by Sarah Whyte 
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“Mr. Wonderful,” Jay Boyle, clad in minstrels’ garb detivers « harmonic message. 


; Phote by Joh Stofe 





Holiday Party-Goers 


VELVET. 







The doorbell rings. The party you have 
spent weeks planning is about to become a 
SUCCESS 

Standing ai your door is a tall, hand- 
some, elegantly dressed man complete with 
top hat and tails. He ts the person your fnend 
has waited for ail of her life — well, maybe 
not all of her life. Through your doorway 
enters “Mr. Wonderful,” a singing telegram 
messenger who is about to serenade your 
friend 

Singing telegrams are rapidly becoming 
popular gift items for all occasions. More 
people are now choosing to send singing 
telegrams rather than giving traditional 
presents such as flowers 


Do not be mistaken, singing telegrams 
are not just for birthday parties. According 
to Cynthia Cummings, the manager of 
Eastern Onion, there are singing telegrams 
for wedding proposals, Passover, bar 
mitzvahs, divorces, graduations, class 
reunions, Valentines Day and mostany 
other occasion imaginable. A customer can 
send any type of message from an I-Love- 
You-Gram to an I-Hate-You-Gram. The 
possibilities are unlimited 


Kathy Bedford, the owner of Monkey 
Business, believes singing telegrams are 
popular because they are different. “Parties 
get real stale sometimes and we can go in 
there and get crazy — bring it back to life,” 
said Bedford. 

Singing telegrams are a good device to 
get people talking and mixing at parties. “If 
someone is having a party where people 
don’t really know each other, a singing 
telegram at least gives them something they 
can all talk about,” explained Bedford, 
“something they all have in common at that 
point.” 

Cummings added that it is “easy to get 
the crowd going because they're so ridicu- 


by JoAnne McDougal 











lous looking when thes come into the place 
Everyone warms up right away.” 

Singing telegram companies receive 
many different types of clientele, from 
students to senior citizens. However, most 
singing telegram customers are women 
between the ages of 25 and 45 

The telegrams range in price trom $27 te 
$53 depending on the company Monkey 
Business, for example, offer, a $40 telegram 
(they do have less expensive ones) which 
includes a song and a bouquet of helium- 
filled balloons. The messenger also performs 
a 10-minute skit. During the skit, the 
recipient is decorated with colorful strea 
mers by a character such as arrogant “JR 
Pewing” or a sizzling “Red Hot Momma.” 

Jay Boyle, a messenger for Eastern 
Omion, has delivered singing telegrams for 
almost a year now. Boyle, who 1s also a 
stand-up comedian, likes performing sing 
ing telegrams because he enjoys making 
people laugh. “There's nothing quite ike tt.” 
said Boyle 

Although “Mr. Wonderful” 's Boyle's 
favorite character to perform, ne finds 
performing the “Classical Gorilla” aci 
interesting. “I went and did a telegram at the 
Capitol for an assemblyman dressed as a 
gorilla, and I was locked in (the gorilla 
outfit). 

“It was really frustrating because I saw a 
friend who I hadn't seen for a long time 
getting into an elevator. | was trying to get 
her attention and let her know that she knew 
me. I said, ‘Wait a minute you know me.’ 
And she said just as the door was closing, 
“What are you, a relative of Deukmejian?’ ” 

A singing telegram is a gift that will 
embarrass, surprise and delight most any 
recipient. “They make for the life-of-the- 
party type of an atmosphere,” said Boyle. 
“Singing telegrams give people something 
to talk about for a long time.” 





FERD WOLFSON, INC. 
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DOWNTOWN PLAZA @ 514 Downtown Plaza © 446-7711 

BIRDCAGE WALK © 6127 Sunrise Blvd. © Citrus Heights, CA © 966-6474 
TOWN & COUNTRY © 2707 Pasa Tiempo Lane © Sacramento, CA @ 481-5700 
Watch for our new store at Pavilions at Fair Oaks Bled. 















Designers 
Share Their 
Secrets 


By Patricia Altenburg 

Ever wonder where designers get their 
ideas? Well, Sacramento has a variety of 
designers, and three of them have shared 
their secrets. Each has different markets, but 
they all have one thing in common: They 
think about designs constantly 

Diana Jahns, of the Diana Jahns label, 
says, “Designing is just a part of me. I see 
designs and possibilities in almost every- 
thing.” Most of her ideas are a blending of 
the worlds of contemporary visual art and 
contemporary fashion. She refines the 
extremes and defines her market as “some- 
where becween high fashion and the 
well-understood world of Macy's and I 
Magnin.” 

Jahns is self-taught m textile-making and 
sewing techniques, and uses only natural 
fibers to make her fabrics. She has been 
producing clothing professionally since 
1979 and specializes in tops that reflect 
humor, flexibility and ease of care. 

Although some of Jahns’ work ts 
available locally at Threadbare, most is 
shipped to galleries in New York, Philadel- 
phia, Scottsdale, Anzona, Los Angeles, San 
Francisco and Berkeley. “Galleries carry 
American crafts,”’ Jahns said, “and they 
allow more freedom of expression than 
retail stores.” 

For Sharon McCallum, whose label is 
Quante Designs, looking for ideas seems 
almost innate. ‘I’m always looking, in 
books, magazines, everywhere,” she said. 
McCallum also does “marketing research,” 
which translates into a fun time exploring 
San Francisco shops. 

Her designs basically reflect her own 
tastes, though they are influenced by the 
retail stores that buy her work. “My designs 
are trendy, but I follow the specific requests 
and suggestions of the stores,” she said. 

McCallum is also a weaver and uses only 
natural fibers for her fabrics. A UC Davis 
graduate, she majored in designing and has 
been marketing her work professionally for 
a year. Canfield’s & Co. of Sacramento and 
Cocoons, a Yountville, California boutique, 
carry Quante Designs, which this season 
consists of a jacket, sweater and skirt outfit. 
Other items, such as scarfs and shawls, are 
sold separately. 

Gwen Beverly, of A GEM by Gwen 
label, gleans many of her ideas from general 
interest magazines, fashion magazines and a 
fashion newsletter from New York. “My 
eyes are just geared toward fashion and 
fashion articies,” she said. 

Although Beverly follows the trends, she 
doesn’t consider herself a trend-setter. 
“Trends are not for everyone. What I put 
together follows the classic lines — things 
that never go out of style,” she said. She 
accomplishes this look by following the 
designs of men’s suits and translating these 
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Can we talk’ 

Comedy 1s in. Especially the live kind, 
where stand-up comedians wield their acid 
wit before audiences paying five bucks a 

| head (that’s $2.50 with coupon) at Laughs 
Unlimited. They just opened a second 
Sacramento branch, incidentally, which 
goes to show it’s possible to literally laugh 
all the way to the bank 

Humor in the 80s ain't what it used to be 
Television sit-com is on its last leg. While 
Channel 40 flourishes by showing classic 
reruns of “M*A*S*H,” “Barney Miller” and 
“WKRP in Cincinnati,” the major networks 
are squeezing the last giggle from the 
parents/bratty kids/ embarrassing predic- 
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Not What It Used To Be 


By Annette Laing 








Racy embarrassment humor has found 
big audiences at the movies. Pathetic plot 
horrid acting, but plenty of what really 
counts: Good ‘ole T and A and barfing 
Porky's 37 (God, wiil it ever end?) should be 
arriving On screens soon 

The future is not entirely bleak. Some 
comedians succeed in. being tasteless with- 
out being totally gross. Joan Rivers, whose 
routine about going to the gynecologist is 
becoming a classic, was able to miracu- 
lously avoid being lynched when she 





comeback with the “Hi, Bob’ game. whereby 
college students watch the program and take 
a swig of the nearest alcohol beverage | 
every ume one of the actors says “Hi, Bob.’ 

Gone are the days when people col 
lapsed with laughter over Li'l Abner in the 


funny pages. Now, the morning ts incom- 


plete without Bloom County. Who could 
resist Opus, the cuddly penguin with a nose 
the size of Massachusetts and an after-shave 
that smells suspiciously like herring guts? Or 
Bill the Cat, a refreshingly honest version of 
Garfield. Or Steve Dallas, the type of man 
who parks his Porsche in the handicapped 
spo? 


The future is not entirely bleak. Some comedians 
succeed in being tasteless without being totally gross. 


aments format. \ ou know they have to be 
desperate when a sit-com stars a talking 
orangutan in Washington, D.C 

One attempt by a TV comedy show to 
be different is “Bizarre,” a program which 
Channel 40 claims “goes one better than 
Benny Hill."’ This means that “Bizarre” 
shows topless women. The assumption 
being, perhaps, that breasts are funny. 





performed before the Republican national 
convention. The times, they are changin’ 

Geriatric comedians (mentioning no 
names, George Burns), who experienced a 
brief revival at the end of the 70s, have now 
been returned to nursing homes. Good try, 
fellas. 

Bob Newhart, of the old sit-com “The 
Bob Newhart Show” is enjoying a sort-of 





And of course, Doonesbury 1s back 
Even though it ts weird to see Mike 
becoming a yuppie, how nice that Zonker 
Harns 1s still on leave from reality 

On the other hand, it could be, as Bloom 
County recently pointed out, that humor in 
the 80s is symbolized by the book “Totally 
Gross Jokes, III."" Let's hope not? Aw, 
c'mon, grow up. 





lines into women’s wear, Presently her work 
is geared toward the businesswoman; future 
plans include the businessman. 

Beverly has sewn for the past 15 years. 
Guided by personality, body type and 
situation, she takes the best from different 
patterns and pulls it all together for the 
individual. “I don't produce clothing on a 
mass scale. I give individual attention and 
help the person achieve a total look,” she 
explained. 

The work of these three Sacramento 
designers not only covers the fashion market 
from classic to trendy, but their clothing 
offers women more individuality. Thus, the 
likelihood of meeting yourself in the next 
block has been greatly reduced. 












‘Village “Footwear 


TOWN & COUNTRY VILLAGE 
SACRAMENTO, CALIFORNIA 















11 Adobe Court © Sacramento 





YOU. 


CELEBRATING 
20TH YEAR 


WE THANK ALL THE THOUSANDS OF 
BRIDES WHO HAVE MADE THIS SUCH A 
FASCINATING AND ENJOYABLE 
BUSINESS. 


IT HAS BEEN OUR PLEASURE TO ASSIST 


NOW SHOWING OUR LARGEST SELECTION EVER OF 
GOWNS FOR THE BRIDE, BRIDESMAIDS, MOTHERS AND 
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Bridal Nook 


TOWN & COUNTRY VALAGE 
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Fast World Of 


Ash i U 


Fashion is fast. No sooner do the leaves start to turn 
and fall to set in when spring and summer styles begin 
hanging around local stores 

According to Lynn Geonard and Donna Shellooe, 
owners of Threadbare, a women’s specialty shop in 
Sacramento that sells contemporary apparel, the 
fashion industry has pushed the four seasons far ahead 
of schedule. 

“They (styles) begin in other countries — in fashion 
shows,” said Geonard. If the fashion is a success, tt 
travels to new markets around the world. 

Retailers attend trade shows approximately four 
times a year. At these shows, abundant lines (brands) of 
clothing are displayed. Retailers must order the type 
and quantity of apparel they desire at the trade shows in 
order for designers to return home and prepare desired 
garments. 

“Stores can’t afford to hold clothes long,” said 
Geonard. If the fashions are not placed on the sales 
floor when received by retailers, the store will be 
“behind the times” when the next season’s styles hit. 

The clothes designers create are not sold to the 
public as is. Instead, they are trimmed down 
simplified — so the public can understand them. 
According to Shellooe, it is up to the retailer to 
undersand the silhouette (style) and in turn pass the 
meaning on to the buyer. 

Since many new styles are often very different from 
those of the past, displaying the apparel early gives 
customers a chance to get used to the garments and 
understand how and where the clothes are meant to be 
worn. Geonard said in a few months, the public accepts 
the new fashions and is ready to buy. 

Shellooe and Geonard will be traveling to Los 
Angeles soon to j ck out their spring lines at the 
California Apparel ‘Aart. 

Geonard predic’ the longer jacket, shorter pant and 
men’s wear look w | still be in vogue. She said clothes 
cut large — especi ‘lly those emphasizing the shoulders 
— should remain n style. She believes accessories such 
as belts, bags anc jewelry will still be important. 

For the college student on a limited budget who 
wants to dress fashionably, Shellooe and Geonard, who 
both graduated as art majors from CSUS, havea 
suggestion. They propose buying three “hard” items 
and adding from there. 

Hard items, according to Geonard, are the more 
expensive pieces of clothing. Geonard suggests a skirt, 
pair of pants and 2 jacket for starters. She said long slim 
skirts, pleated pants and long loose-fitting jackets tend 
to look more stylish and to make their wearer appear 
thinner. 

After purchasing these three items, tops, shoes and 
accessories can be added to create that desired college 
or career look. - 
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Photos by Michael Blanchard 


Story by Katie Rueb 
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By Sandra Arnaudo 

Taking advantage of her cover-girl 
looks, a CSUS student has been modeling as 
a side line and having a terrific ume, as well 
as putting in many hours of hard work 

At age 25, Brenda Anderson has been a 
model for seven years. Her mother worked 
for Weinstock’s. Anderson saw a “50s 
Style” fashion show there when she was 18- 
years-old. That's when she decided that she 
would enjoy becoming a mode! 

“| saw the show and how fun it looked, 
so I called Manikin Manor and was 
interviewed,” she said 

Anderson then enlisted in the 10-week 
personal improvement program and went 
on to their additional 20-week program 
which teaches the actualities of modeling 

Manikin Manor, located at 2410 Fair 
Oaks Blivd., incorporates all areas of 
modeling — fashion shows, print work 
(photos) and commercials. Anderson, who 
is under contract with the agency, is actively 
involved in all three mediums 

She took an acting class through Ma- 
mikin Manor and recently was on television 
in Weinstock’s Y.E.S. commercials. Ander- 
son also has had photos (again for Wein- 
stock’s) in The Sacramento Bee and The 
Sacramento Union, as well as Sacramento 
Magazine. 

Anderson said her favorite area of her 
job is appearing in fashion shows. She has 
traveled to New York (twice), Las Vegas 
and Long Beach for weekend shows. Next 
month, she will go to Washington D.C., for 
the American Homes Sewing Association 
(AHSA) show, sponsored by pattern and 
fabric companies such as Simplicity, Vogue 
and Butterick. 

While her favorite trip was to New 
York, a celebrity at the Long Beach fashion 
show impressed her most. 

“Lauren Hutton was there and her line 
of clothes were being modeled while she 
commentated. She didn’t have a stitch of 
make-up on and she talked to us about her 
travels and we had our pictures taken with 
her. She's a gutsy lady,” Anderson said 
admuringly 

But her job is not all cheesecake either: 
“Sometimes it's 100 degrees where we are 


A unique collection of 
shops in the heart of 
Sacramento since 1971. 
Just 4 blocks from 
the Capitol. 
4 stmerT 
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[t's not all cheesecake 


Tar Dye 


“It’s either feast or 
famine... .” 


shooting and I’m wearing wooi,” said 
Anderson. My face is sweaty and my hair 1s 
sprayed. They pull on you every which way 
and it can be difficult.” 

At 5 feet 8 inches and 115 pounds, the 
blonde model, who looks more like 20 than 
25, would love to wear sweats 24 hours a 
day 

“I dress very casually and usually don't 
even wear make-up,” she said. Although 
Anderson wears either size 6 or 8 clothes, 
sometimes at a show the clothes are either 
too big or too small. What happens when it 
is your turn to walk down the ramp and the 
fashions assigned to you just don’t fit nght? 

“I carry a tote bag filled with pins and I 
pin and tuck. Part of being a professional is 
carrying it off well. It’s a lot of hard work, 


Photo by Seren Whyte 


CSUS Student Brenda Anderson appijes make-up in preparation for a modeling 
shoot at Manikin Manor. 


not all fun,” she said f 


7 


Anderson finds her hours at Manikin 
Manor fluctuate. “It’s either feast or 
famine,” she said. “At the beginning of 
school, I was very busy with back-to-school 
ads and the new fall fashion, but sometumes 
a month can go by with no work at all.” 

Along with her modeling (which she 
views as a hobby), Anderson is a com- 
munications studies major and will 
graduate this December. A serious student, 


she is carrying 16 units and also works 
part-time as a cocktail hostess at Carlos 
Murphy's Restaurant. 

She hopes to work in public relations or 
advertising when she begins a full-time job. 
Her modeiing career will probably come to 
a halt, she said. 

“| mainly did the modeling to help me 


get through school and to travel,”’ she 
concluded. “Education is my number one 
pnority.” 
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i ue Ar e You: ? Colors Create Personality 


By J.K. Snyder 


“What season are you?” 

“Pardon me?” 

“Is that one of your colors?” 

“Uh, gee, I don't know.” 

If you have ever been on the confused 
end of a conversation like this one, don't 
panic, you have just had your first introduc- 
tion into the world of color analysis. 

Just a few short years ago people would 
ask you what your astrological sign was, 
now they ask you waat your colors are. 

This relatively new phenomenon, be- 
lieve it or not, is not used exclusively by rich 
women with nothing better to do. Busi- 
nesses and hospitals as well as men and 
women from all walks of life are turning to 
color analysts for advice on how to dress in 
certain colors and how to use colors in 
offices and hospital rooms to create a 
particular atmosphere 

According to color analyst Mary Beth 
Smith, colors make impressions on people 
and they will react in accordance with those 
impressions 

An example of two color theories is that 
if you wear the color of your eyes, people 
will be nice to you and if you wear navy blue 
and white you will appear authoritative, 
Smith said 

On the personal level, if you wonder 
whether or not you wear the nght colors, 
Smith asks, do people notice you or do they 
notice your clothes? 

The key word Smith used is harmony. 
She said the color of your clothes should 
harmonize with your skin, hair and eyes. 

There are a lot of theories as to how 
one’s colors should be done. Smith said she 
thought the industry was a rip-off at first 
because people were being charged to have 
someone give an opinion on what colors 
they should wear. 

“I found that there are just as many ways 
to do color analysis as there are colors,” she 
said. 

Smith said she changed her mind about 
color analysis when someone showed her 
what she cailed a scientific method of doing 
colors. 

This method is based upon the four 


Arden Studio 


Hair Design 
922-8254 
2111 Arden Way 
Sacramento, CA 


SAVE 20% off 
$$$ our better perms 
Nexxus hair reconstructor 
Reg. $60.00...NOW $48.00 


Reg. $50.00...NOW $40.00 
Reg. $42.50...NOW $34.00 


Includes precision cut and 


seasons (spring, summer, autumn and 
winter) and each season has between 24 and 
30 colors in it. A person’s colors are 
determined after three tests 

The first test is done with the use of oval 





color charts which determine whether the 
skin has yellow (warm) or blue (cool) 
undertones to it. The second test is a contrast 


between the strongest warm season (au- 
tumn) with the strongest cool season 
(winter) to double-check the undertone 
The third test determines which specific 
warm season Or Cool season you are 

After the season is determined, the 
analyst discerns whether you look better in 
the truer, lighter or brighter colors in that 
season. Those are said to be your key colors. 

“Every person can wear just about every 
culor, just different shades in those colors,” 
Smith said. 

Within the key colors, each person has a 
few star colors, Smith said, which are the 
colors that look exceptionally good on 
them. 

She said she advises her customers to 
buy their coat, shoes and purse in the most 
neutral color in their season, which simpli- 
fies their wardrobe. 

As well as analyzing her customer's 
colors, Smith said her consultations also 
include helping each person decide which 


THE NEW TRANSPARENT HAIR COLOUR 


$1 5.00 Rea price $20.00 


$5.00 OFF 


Precision cut & finish 
(Blow dry or set) 
no SF 00 NOW 5 00 
FREE Hair Reconstructor 


Valid w/coupon only. Expires 12/1/84 Ask for Paula or Mary Ann 
Open Evenings by Appointment 


style of clothing 1s best for them. And. 


because “you can ruin the whole ball of wax 
with the wrong color of blush,” Smith said 
she also does a rnake-up consultation with 
her female customers 





Most color consultations cost between 
$35 and $45 per person for a group 
consultation and between $55 and $65 per 
person for an individual analysis. Smith said 
highly personalized consultations can cost 
as much as $150. 

While many people think having colors 
done is frivolous, it can actually be very cost 


effective. If all of your clothes harmonize, 
then you can cut down on the amount of 
clothes you have because you can create 
new outfits my mixing and matching your 
wardrobe 


ea ileg Viti@ani 


“I like doing it (color analysis) because 
people walk away looking good and feeling 
good about themselves,” Smith said 

Whether or noi you ever have vour 
colors done, the next ume you are shopping 
and someone asks you what your colors are, 
at least you will know that they aren't 
referring to your nationality 


Do you know these people? 
They are professional Manikin 


Manor Models. . . 


They are also your fellow 


students. 
You can do it too! 


Call for a free consultation, 


486-1811 


Manikin Manor 


2410 Fair Oaks Blvd., #130 
Sacramento, CA 95825 
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By K. Vanessa Girard populanty, chances are that no one will sel! 
Dilemma: You need a new outfit but re SS O i Si SS or donate it to a thrift store. Don’t forget t 
your checkbook shows a balance of $10. Or look fer acc ries as Well asclothing 
maybe you want to be a witch for Hallo- e Thritt stores can be gold mines in shoe 
ween but the only costume you can find is t belts and handbags 
an $80 black crepe dress at Macy's. W ith O i There are a few pittalls to thnifting that 
Solution: The local thift store s should be kept in mind, though they are far 
Ah, I can see the noses wrinkle from ; ookij rn Chea yutweighed by the advantages. Clothing 1 
re. Wear clothing a stranger has worn? ie p someumes in disrepair because if someon 
That misplaced stigma is soon overcome donates clothing, they do not usually mend 
when you find the perfect outfit for $7. Trust 





wt firet 
it t 












Dressing rooms are often smal! and 


me 
Phrift stores abound in Sacramento. = uncomfortable sometimes just a make 
Standard thrift stores sponsored by organi- shift Curtain thrown strategically in a corner 
zations like the Salvation Army, Purple — A few thrift stores have no dressing rooms at 
Heart Veterans Services and the SPCA can all. Try it on if vou can, and make sure yi 
be found tn the city and in the suburbs want it before you purchase it. A no 


. return, exchange policy 1s standard 


Second-hand stores such as Cheap Thrills, 
Glamorama and DeLuxe, ail in the down- 
town area, are a “step above” thrift stores 


And finally, beware of whing racks 
marked “vintage” or “designer” unless you 


The owners of these establishments have are willing to pay @ substanual mark-up 


carried out part of the selective process 
by choosing only prime used clothing — in 
exchange for a higher price mark-up. Either 
way, you are bound to come out ahead 

The first rule of thrifting is to decide 
which stores fit your needs. If you are 
looking for vintage clothing, the downtown 
area ts usually the best location. For clothing 
in modern styles, shops in the suburban 
areas will fulfill your needs as well as 
downtown shops 

Leave yourseif time to shop around and 
possibly eliminate stores where you see little 
you like. Ask clerks if there is a particular 
day when most of the merchandise is 
stocked and then show up regularly on that 
day or the next to check out new finds. The 
treasures of thnft stores are no longer a 
secret, and the best buys are often snatched 
up within hours of display. 

Research ahead of time to make the 
most of thrifting. Browse through clothing 
stores or thumb through fashion magazines, 
paying particular attention to predominant 


Thrift store owners and Managers are aware 
of the new market for thrift merchandise 
among young, not necessarily lower in 
come, Customers. Prices are relative though 
and even clothing on these racks is bound to 
be less expensive than « omparable buys in 
retail stores 

Clothing ts not the only great buy to be 
found in thnft stores. Many stores carry 
jewelry, books, housewares, furniture 
appliances and even art. Simone La Roch 
eased a Sacramento resident and ardent thrift store 
shopper, bought a surprisingly nice Mona 
Lisa reproduction for $2.60. “I spent $35 for 
a trame and now I have a striking picture in 
my foyer. People comment on it all the 
time.” 

Not to take away the fun of idle 
shopping, the largest advantage you can give 
yourself when thrifting it to know what to 
expect from certain stores. Shop them on 4 
reguiar basis and make the most of your 

time spent. Organized thrifting lets you 
refurbish your wardrobe fora relatively 


lines and cuts of clothing, accessories and Ms “ amount of —_ 7 : 
i i , thr vives yO 
textiles used by designers. For example, the Ore importantly, thrifting gives y 
freedom from the mass-produced clothing ‘ 


men’s look in women’s fashion, which is 
prevalent this fall, is an especially easy look 
to emulate. With a few alterations 
at all should you happen upon the correct 
size), you can make a $4 blazer look like a 


found in retail clothing stores. Says La 
Roche, “My budget allows me to shop at 
Sg Macy’s and sometimes I do, but I'd rather go 
thrifting. When I buy something at the thrift 
shop, I know I won't see 10 other women 











creation from Dior or Saint Laurent. Look ee tes re ee al 
for classic cuts. , T a _ nn — . cere ane with the same thing on. It adds flair to my 
7 a ; hrift store clothes are cheap and chic — the perfect ine or clothes.” 
trendy cloth fficult to find if 
Very y clothing is diffic unique style. Photo by Seren Whyte What more could you ask for? 


the style of clothing is at its peak of 
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“DISCOV 


By Jane Angelo 


Imagine a store that sells get well cards 
and obscene doodle pads for women 
Imagine a store whose mayor clientele is 
IS- to 35-years-old and shares the goal of 
Naving fun 

Imagine this store located in the heart of 
Old Sacremento and you've imagined 
Evangelines 

Within 10 years, Fvangelines has deve- 
loped from an antique store to a store that 
carries everything from mimi clothespins for 
4 dime to $1,000 Patnck Nagel prints 

“It’s out of the old-fashioned mode.” 
said Dana Nichols, a 1982 CSUS graduate 
and the manager of the store, “It (Evange 
lines) enhances the shopper's experience in 
Old Sacramento by providing a great 
diversity.” 

The store appeals to somewhat modern 
pe@ple who like to have fun, says Nichols 
“People say a lot of strange things, like we 
must be a novelty store or a punk rock store 
Some people are put off by what we sell but 
most just wander around and laugh.” 

Alice Garcia, a communications studies 
major at CSUS, shops at Evangelines 
regularly. “I like it because it’s wild and 
unpredictable.” 

Another patron of Evangelines, George 
Salidas says, “It's Sacramento's version of 
L.A. trends. They have trendy ties.” 

The store’s most popular item is a 
toss-up between the toys and the T-shirts 
says Nicho!s. The T-shirts range from 
dancing moose to messages such as “Are 
you into casual sex or should I dress?” or “If 
all the world’s a stage, I want better 
lighting.” 
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Right across the street 
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Adults buy T-shirts, clocks and shoes; 
women buy cards, says Nichols. “A lot of 
people do gift-buying — for themselves.” 

Other merchandise in Evangelines 

includes modern clocks, disappearing ink, 
fart spray and studded bands, the incredibly 
fresh milk carton that moos when it’s turned 
upside down, an array of Halloween 
costumes and wild jewelry. Besides T-shirts, 
the shop also carries new wave clothes and 
plastic purses 

“We have about 500 different suppliers 
from all over,” says Nichols, “places such as 
Sacramento, New York and Europe.” 

Chnstmas and Halloween are busy times 
for Evangelines. However, the summer 
months are the busiest. With a constant flow 
of customer traffic, Nichols admits shoplift- 
ing is a big problem 

“All the staff is trained in security and 
when we do catch a shoplifter, we always 
prosecute,” says Nichols, who has been with 
the store for three and a half years. “I don’t 
hke having to be concerned with shoplifting.” 

Despite this, Nichols likes her job and 
the people she works with. While there is a 
great deal of hard work in retail, one thing 
that makes it worthwhile for her is the staff 
at Evangelines. The employees, aged 18-25, 
wear clothes just as wild as some of the 
merchandise they sell. Many wear new 
wave hair styles, studded wrist bands and 
new wave fashions. “They dress according 
to their own personal taste,” says Nichols. 
“We don’t discourage wild dressing like 
some places. It’s like being at a party.” 

While Evangelines does good business, 
they have no current plans to expand or 


QL Sweet, 4420207 
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giftwrapping. 
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These “hand-holders” are among the many unique and bizarre items 


available at Evangelines in Old Sacramento. 


Open new stores in other areas of Sacra- 
mento. “We expanded this store last year, so 
we're still getting used to the bigger space,” 
says Nichols. 

According to Laurie Hensley of the Old 


Sacramento is ... a place to have fun.” 


Photo by Steve Roberts 


Sacramento Citizens and Merchants Asso- 
ciation, “Evangelines isa little different 
from its antique selling neighbors, it is a 
place to have fun, and that is what Old 
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By Ramiro Carreon hinder the business proposition.” According 






to Sangstrom, the collar bar does hinder the 
business deal and perhaps, although only 
subconsciously to the perceiver, represents a 
tendency to be not so Sennous 





After that important, successful busines: 
meeting, doff the dark business suit and don 
that new sport coat that has been serving as a 
haven for the moths in your closet. While 


OU 









The collar bar first came to the fashion 
scene in the United States during the me of 
the Civil War. However, the British used it 


AL 
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you're at it, grab that funny looking 
two-inch mietal piece and now you're set to 


celebrate your success some 20 vears before 
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That funny looking, two-inch meta Hy The collar bar com 1 different stvi 
\ ) no the . ' f i 
piece 18 often referred to as a collar bar, 5 4 \ including the popular safety-pin look ani 
unlike the type that 1s uSed to keep horses in > i left its mark on the wav mer dress uy 
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line. This collar bar re-entered the men’s & today’s high fashion world 


fashion world a year-and-a-half ago and has 
since served as a method for accenting men’s 
clothing 


Jvanne Richardson, a fashion consultant 
for Macy's, describes this fashion accessory 
as a lively piece of clothing. “The collar bar 
really gives new life to an old suit or 
sportscoat, but more importantly, it makes 
the suit look great,” she said 
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TAL CARE MEN AND WOME! 
Opinions of the collar bar seem to differ 

considerably among men’s fashion con- 


sultants. © 
We know that $$ are precious — time, too! 
We know you want to look your best, despite those 


Student budget restrictions 


Letisha Sangstrom, a men’s fashion 
consultant for Weinstock’s, thinks that the 
collar bar should be used only for activities 
away from business. “A business suit should 
be serious, without added gadgets that may 


SO... come to Paragon and our Junior Stylists will 
style your hair for 1/2 price. All work supervised by 
our Design team of hair fashion professionals 
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Paragon... we're making waves! 


Drop by orcall Paragon for an 





appointment 
610 Fulton Ave -9044 Sacramento 





Chapman College Offers 
© ASSOCIATE ¢ BACHELOR‘S ¢ MASTERS 
DEGREES IN SACRAMENTO 


Cen't find the business courses you need? 

Chapman College offers the BS in Business Administration in Sacramento. We offer a wide variety of 
courses in the business area, with each class meeting for 10 weeks, one night per week. We are 
accredited, charge tuition and are dedicated to helping you reach your degree goal. Why not cali Marie 
Sumiin at 481-7881 to find out more about our business program and our many other programs 


The B.S. in Computer Science is also offered. Cail fo 
further information: 362-5380. 
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Back 
At Fasnion 


By Susan Linne and D.J. Yannetta 
Ideally, fashions reflect the times. As times and attitudes change, styles are never far 
behind 
Feminine styles have consistently repeated two basic motifs which are always 
revamped and reworked to fit society’s popular image of the modern women 
And as much as all of us free thinkers like to believe that fashions, looks, and clothes 


don’t matter, they do 
1f Geraldine Ferraro, for instance, were to appear on television dressed as Dolly Parton 








(complete with wig and rhinestones) it is doubthul that many voters would consider her an 
acceptable candidate for the vice-presidency 

In such a case, someone would have to explain to Gerry there are two forms or 
sithoueties in women’s fashions. As Susan Geringer, CSUS professor of home economics 
says, both the bel/ and tubular silhouettes have come to parallel the role of women in society 

The bell silhouette emphasizes the female shape and is prominent in eras when women 
assume a less assertive role. Clothes of the Victorian era and the much beloved 1950s are 
textbook examples of the bell style 

Scarlett O'Hara was a classic bell-style woman. While Scarlett herself was far from frail, 
women of her day were considered weak — expected to do lots of front porch sitting, julep 
sipping and swooning 

Ill-fated Hollywood sex-symbol Jayne Mansfield was a 1950s version of the bell-style 
woman. Although Mansfield was intellectually gifted, she became famous in an era when 
women played a minor role in American life. As a result, Mansfield (along with another 
actress named Monroe) literally defined the image of the dumb blonde 











For the past two decades, styles have 
been flip-flopping at an accelerated rate. 





The second basic shape in women’s fashion is the tubular silhouette, which downplays 
the female form. The more masculine shape is, generally speaking, prevalent when women 
share a more dominant role in the scheme of things. 

As far back as the ancient Egyptian culture, women have worn the tubular style, 
according to Geringer. 

Likewise, the 1920s in which women worked for sufferage, and the 1940s, in which 
women worked for the war effort were also tubular times. 

A third, less significant silhouette in women’s fashion is the back interest silhouette. 
Markedly less influential than either the bell or tubular shapes, the back interest shape 
focuses attention on the back of a woman's body. The bustle and rear cowl necklines, both 
back interest motifs, are usually found in combinations with either the bell or tubular 
silhouette — not alone. 

For the past two decades, styles have been flip-flopping at an accelerated rate. 

“In the middle of the 1960s,” says Geringer, “the tubular shape replaced the bell.” Then, 
in 1973, according to Geringer, the movie American Graffiti sparked a national nostalgia 
craze that brought back the bell silhouette. 

Unlike other periods in history, neither silhouette has been dominant during the last 
decade. According to Geringer, the last ten years have been an era of political and fashion 
chaos which have resulted in the two basic shapes running neck and neck for popularity. 

As for the future, Geringer says the fashion experts are predicting the tubular style will 
dominate again. 

Nevertheless, whichever style dominates, it should be apparent that styles are only 
mirroring our attitudes as a society. 
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